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Visitors

107,064

Sept. 22-Sept.231

Total Users

147,720
Total Sessions

Sessions per User

1.38
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Top 5 pages

Sept. 22-Sept.23

306,254
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Regulations 
page 

8%

Pageview flow

4.5%
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Page Bounce Rate Avg. Time on Page

Homepage 48.51% 0:54

Regulations 37.48% 0.56

Red Snapper 83.94% 2:37

Meetings 17.92% 0:23

Hogfish 91.91% 2:05

3 Bounce rate &
Session duration

4

Sept. 22-Sept.23
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Overview
Sept. 15th1

Page likes: 3,700

Followers: 4,036 

~ 75% Men

Top city: Jacksonville

Followers: 797 

 ~75% Men

Top city: Charleston 



247.7%

2

Page and profile visits
Sept. 22-Sept.23

6,273 1,202

43.3%
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Reach

25%

45,636 2,616

16%

Sept. 22-Sept.23



Engagement

Engagement

3 Top Posts
Reach

Reach

163

8,884

46

502

Sept. 22-Sept.23


