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What platforms are being used? 
How to develop effective strategies? 

Lessons Learned: Challenges  & Opportunities 
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The World of Social Media: Social Media Explained 

I need to eat a donut. 

I just ate a donut. 

This is where I eat a donut. 

Why am I eating a donut? 

Watch me eating a donut. 

I am good at eating donuts. 
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“Know your 
audience and what 
they are interested 
in.  FB allows 2-way 
communication, so 
it is important to 

get people engaged 
and posting.” 

1. Establish: Build a Presence 
2. Maintain: Be active 
3. Engage: Develop relationships  
4. Influence: Provide positive experiences 
5. Monitor: Listen and Learn 

Social Media Platforms: 

“…followers are 
interested in the 

quality (of the 
tweet) not the 

quantity.” 

Presenter
Presentation Notes
Measure the number of people who actually took action when we sent a Tweet.”
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“One minute of video 
can tell  1,000 

words…Literally, 
pictures (video) speak 

a thousand words.” 

• Transparency + Authenticity = Growth + Support 
• Video can meets need of visual learners 
• Blogs provide informal communication along with images 

Social Media Platforms: 

“Sending out press 
releases and media 
news does not cut it 

anymore. Talk to people 
like you would in normal 

conversation….”  

Presenter
Presentation Notes
Measure the number of people who actually took action when we sent a Tweet.”
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• Know what you want from the APP before you start designing! 
• Forums can reach a wide audience but be ready for some 

pushback 
 

Social Media Platforms: 

“Don’t take things 
personally nor respond 

to personal 
attacks…wear your 

bullet proof vest and be 
timely in responding. 

“Instead of having a 
lawyer onboard, you 
have a smartphone.” 

Presenter
Presentation Notes
Measure the number of people who actually took action when we sent a Tweet.”
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• Livestreaming can provide real-time 
access to an event. (i.e. Live 
Tweeting at an event or posting 
video) 

• E-newsletters and websites: one of 
the easiest platforms to 
communicate regularly with more 
detailed information. 
 

Social Media Platforms: 

Presenter
Presentation Notes
Measure the number of people who actually took action when we sent a Tweet.”
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Lessons Learned:  Opportunities  

• Chance to provide accurate information and outreach 
• The wave of the future – THE way to reach target audience 

• Social Media is FREE 
• Two-way communication to 

engage stakeholders 
• Improves transparency – creates 

dialogue 
• Near real-time 
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Lessons Learned:  Challenges 

• Integration of all platforms is critical to keeping messages on 
target 

• Time commitment 
• Knowing your audience/interests 
• Negative feedback  - need 

immediate response 
• Need guiding policies 
• Mobile APPS can be costly -  
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Final Thoughts 

• Need dedicated staff or shared 
responsibilities for effectiveness 

• Develop key operational strategies 
for messaging and integrating 

• More opportunity than challenges 
• Adapt strategies as you go along 
• DON’T GET LEFT BEHIND – 
     JUMP ON! 



Thank you! 
 
Amber Von Harten, 
SC Sea Grant Extension 
843.255.6060 ext 112 
ambervh@clemson.edu 
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